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The Great Debate:

Showers

Can a shower
offer the same

level of luxury as a
designer bathtub? Ash-
ton Woods designer
Leigh Spicher thinks so.

“We’re not totally
abandoning the luxury
that comes with what
once was the tub with
the candles and every-
thing,” she jokes, be-
cause showers are larger
and more spa-like than
ever with rainheads,
body sprays, benches,
and more. “People are
still wanting personal
luxury in their bath, but
now it’s not necessarily
in the form of a tub.”

There’s also a grow-
ing number of home
buyers with a “less is

ing to Lauren Jordan of

A HAPPY MEDIUM

¢ Gaithersburg, Md.-

| based Builders Design.
“Millennials and Gen

| Xers are into function-
ality,” she explains, and
| if they’re not going to
use the tub frequently,

| they’re going to elimi-

' nate it altogether.

Not only is the speed

and convenience of

. showers tough to beat,
according to interior

| designer Amy Miller
of Lita Dirks & Co. in

| Greenwood Village, |
Colo., but also in certain
| spaces, showers just i
make more sense. She
' adds that the tub is

phasing out just like
the formal living room
did when homeowners
realized they could
make better use of

the space.

Even if homeowners
favor a shower, some-
times a tub is a neces-
sary evil. Having a tub
somewhere in the home,
typically in a secondary
bathroom, is often a
priority for homeowners
with young children and
pets. But a shower can
still be the main event,
evoking just as much
calm and relaxation as
a soakin the tub.

— JANET HOBBS, Hobbs' Ink Custom Home Design
more” mentality, accord- |
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Courtesy MTI Baths

Cuyahoga Falls,

Ohio, builder
Tony Crasi has a state-
of-the-art whirlpool tub
in his master bath. “I've
used it maybe five times
in 12 years,” he confess-
es. He cautions his cus-
tomers that they may
not end up using their
luxury bathtubs either,
but that isn’t slowing
their requests for whirl-
pools, garden tubs,
and more.

Homeowners are

busier than ever and
for some clients, stress
levels are through the
roof, he explains. At the
end of the day, he says
they want “somewhere
to soak, somewhere to
relax, somewhere to
go hang out and hide.”

Whether people actually

Bathrooms and kitchens are arguably the most important
rooms in a home, and the design choices made in them can
make or break a sale. With square footage at a premium in
new homes, builders and designers are often faced with a
tough choice: Do buyers prefer showers or bathtubs?

by KATHLEEN BROWN

. warm bath, other

| designers agree with
Thee that most home

| buyers who opt for a tub
are more interested in

| its contribution to the
overall aesthetic of the

| room. Bathtubs—par-
ticularly freestanding

| tubs—can serve as a
“sculptural centerpiece
| to the bathroom,” says
West Palm Beach, Fla.-
| based interior designer
Gil Walsh, and lately,

| they “are really being
given an opportunity

| to stand out in the form

. ofart.”

| Aside from the
have the time to use § . either a peekaboo or works-of-art tubs that
| their tub doesn’t seem to full visual from the | are currently trending,
be affecting the trend, bedroom. It reads as in the future Thee says
| according to Crasi. . this fantasy, wonderful, = he would love to see a
: “A beautiful vessel intimate moment that walk-in tub that’s more
| tub or soaking tub is | people enjoy whether | attractive than those
sexy,” says Marc Thee of they ever get in it on the market today so
| Winter Park, Fla.-based | | ornot.” ' that bath-loving baby
| Marc-Michaels Interior While some people boomers don’t have to

Design. “It showcases | — TONY CRASI, Crasi Co. ' love to unwind with a | compromise on style.
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